
 
 Онлайн проучвания – методически и етични особености

Таня Матанова

Литература

А л е к с е е в с к и й,  М. 2011:  Библиография работ по антропологии 
Интернета  и  Интернет-фольклору.  –  http://mdalekseevsky.narod.ru/biblio-
internet.html (20.01.2012).

Д ж а м б а з о в,  В.  2000:  Идентичност  и  анонимност  в  Интернет.  – 
http://newmediaezine.com/?category=2&id=106 (20.01.2012).

Д ж а м б а з о в,  В.  2000а:  Реално,  виртуално  или  въображаемо 
общуване. – http://newmediaezine.com/?category=2&id=142 (20.01.2012). 

Д и м и т р о в а, Т. В. 2011: Съвременни миграционни групи в Гърция. 
Автореферат на дисертация за присъждане на образователна и научна степен 
„доктор“. –
http://www.bas.bg/fce/001/0052/files/Tanya_Dimitrova_Autoreferat.pdf.

И л и е в а, А. 2011: Фолклор и фантастика (Почитателски клубове и 
младежки  неформални  групи  в  България).  Непубликувана  дисертация  за 
присъждане на образователната и научна степен „доктор“. София, ИЕФЕМ – 
БАН. 

К ь о с е в,  А.  2000:  Виртуални  общности  срещу  въображаеми 
общности. Празници. Четене. Бъбрене. – Литературна мисъл, № 1, 8–29; също 
http://www.slovo.bg/old/lit-mis/200001/akyosev.htm.

М а т а н о в а, Т., под печат: Онлайн-проучвания – методи и техники 
на изследване. – В: Теренно изследване и антропологичен текст. Младежка 
конференция по етнология, 2 декември 2011, Благоевград. 

П е т к о в а, С. 2010: Интернет пътеписи за Бесарабия и бесарабските 
българи. – В: Просвета и промяна. Сборник в чест на чл. кор. Румяна Радкова 
и по случай 150-годишнината на Болградската гимназия. София, 405-424.

Х л е б а р о в,  Й. 2003: Виртуалната комуникация в *bpm – зоната за 
хиперкултура. Особености. Техники. Структура. Етика. – 
http://old.jdbg.com/news/13/26/bpm (20.01.2012). 

Х л е б а р о в,  Й.  2006:  Блогосферата  –  е-медия  от  нов  тип.  – 
http://old.jdbg.com/news/13/26/bpm (20.01.2012). 

A n d r o u t s o p o u l o s, J. 2008: Potentials and Limitations of Discourse-
Centred Online Ethnography. – Language@Internet, № 5, 
http://www.dipp.nrw.de/lizenzen/dppl/dppl/DPPL_v2_en_06-2004.html 
(2.10.2011).

A r r i a z u  M u ň o z,  R.  2007:  Neue  Medien  oder  neue  Formen  der 
Forschung? Ein methodischer Vorschlag fuer die Online-Sozialforschung mittels 



Diskussionsforen].  –  Forum:  Qualitative  Social  Research,  8,  №  3, 
http://www.qualitative-research.net/index.php/fqs/article/view/275 (13.12.2011).

A r s h a d, J. 2010: Towards a Taxonomy of Privacy Concerns of Online 
Social  Network  Sites  Users.  A  Case  Study  of  Facebook  Beacon.  Unpublished 
Master  of  Science  Thesis,  Stockholm,  Sweden.  –  http://kth.diva-
portal.org/smash/record.jsf?pid=diva2:391634 (20.01.2012). 

A t o c h e r o, A. V. 2009: Ciberantropologia/Cyber-Anthropology: Cultura 
2.0. Spain Editorial Uoc. 

B a m p t o n,  R.,  C.  J.  C o w t o n  2002:  The  E-Interview.  –  Forum: 
Qualitative Social Research, 3, № 2, http://www.qualitativeresearch.net/fqs-texte/2-
02/2-02bamptoncowton-e.htm (26.09.2011). 

B a y m, N. K. 1993: Interpreting Soap Operas and Creating Community: 
Inside a Computer- Mediated Fan Culture. – Journal of Folklore Research, 30, № 
2/3, 141–176. 

B a y m,  N.  K.  1999:  Tune  In,  Log  On:  Soaps,  Fandom,  and  Online 
Community. Thousand Oaks, CA, Sage. 

B e c k m a n n, S. C., R. L a n g e r 2005: Netnography: Rich Insights from 
Online Research. – Insights@SBS, № 14, 
http://frontpage.cbs.dk/insights/670005.shtml (26.09.2011). 

B e n n e t t, A. 2004: Virtual Subculture? Youth Identity and the Internet. – 
In:  Bennett,  A.,  K.  Khan-Harris  (Eds.).  After  Subculture:  Critical  Studies  in 
Contemporary Youth Culture. New York, Palgrave Macmillan, 162–172. 

B o w k e r,  N.,  K.  T u f f i n  2004:  Using  the  Online  Medium  for 
Discursive Research about  People with Disabilities.  – Social  Science Computer 
Review, 22, № 2, 228–241. 

B r u c k m a n, A. 2001: Ethical Guidelines for Research Online: a Strict 
Interpretation. – http://www.cc. gatech. edu/~asb/ethics/ (23.11.2011). 

C a m p b e l l, A. 2006: The Search for Authenticity: An Exploration of an 
Online Skinhead Newsgroup. – New Media and Society, 8, № 2, 269–294. 

C a t e r,  J.  К.  2011:  SKYPE – A Cost-effective  Method for  Qualitative 
Research.  –  Rehabilitation  Counselors  and  Educators  Journal,  4,  №  2, 
http://uark.academia.edu/JanetCater/ 
Papers/538835/Skype_A_cost_effective_method_for_qualitative_research 
(26.09.2011). 

C a t t e r a l l, M., M. P a u l i n e 2002: Researching Consumers in Virtual 
Worlds: A Cyberspace Odyssey. – Journal of Consumer Behavior, 1, № 3, 228–
238. 

C h e r n y,  L.  1999:  Conversation  and  Community:  Chat  in  a  Virtual 
World. Stanford, CA. 

D o m í n g u e z  et al. 2007: Domínguez, D. and A. Beaulieu, A. Estalella, 
E. Gómez, R. Read, B. Schnettler (Eds.). Virtual Ethnography. Thematic Issue. – 
Forum:  Qualitative  Social  Research,  8,  №  3,  http://www.qualitative-
research.net/index.php/fqs/issue/view/8 (29.09.2011). 

D ö r i n g, N. 2003: Sozialpsychologie des Internet. Göttingen, Hogrefe. 



E s s e t al.  2002: Charles Ess and the AoIR Ethics Working Committee. 
Ethical Decision- Making and Internet Research: Recommendations from the Aoir 
Ethics Working Committee, www.aoir.org/reports/ethics.pdf (11.10.2011). 

E s t a l e l l a, A., E. A r d è v o l 2007: Field Ethics: Towards Situated 
Ethics for Ethnographic Research on the Internet. – Forum: Qualitative Social 
Research, 8, № 3, 
http://www. qualitative-research.net/index.php/fqs/article/view/277/610 
(26.09.2011). 

F e r n b a c k, J. 1999: There is a ‘There’ There: Notes Toward a Definition 
of Cybercommunity. – In: Jones, S. (Еd.). Doing Internet Research. London, Sage, 
203–220. 

F e t t e r m a n,  D.  M.  1998:  Ethnography.  Applied  Social  Research 
Methods Series. Vol. 17. Thousand Oaks, CA, Sage. 

F e t t e r m a n,  D.  M.  2002:  Web  Surveys  to  Digital  Movies: 
Technological Tools of the Trade. – Educational Researcher, 31, № 6, 29–37. 

F i a l k o v a, L., N. Y e l e n s k a y a 2001: Ghosts in the Cyber World. – 
Fabula, 42, № 2/3, 65–89. 

F o s t e r,  G.  1994:  Fishing  with  the  Net  for  Research  Data.  –  British 
Journal of Educational Technology, 25, № 2, 91–97. 

G a r c i a et al. 2009: Garcia, A. C., A. I. Standlee, J. Bechkoff, Y. Cui. 
Ethnographic Approaches to the Internet and Computer-Mediated Communication. 
– Journal of Contemporary Ethnography, 38, 52–84.

G a v r i l o v i ć, L. 2004: The Internet: Topic and Source of Ethnographic 
Research.  –  In:  Ethnocultural  Annals  off  the  Study  of  the  Culture  of  Eastern 
Serbian  and  the  Neighbouring  Regions,  Vol.  9.  Svrljig,  181–184  (in  Serbian 
language).

G o e l, U. 2006: The Virtual Second Generation – An Own Space on the 
Internet. – In: Voll, K., D. Beierlein (Eds.). Rising India – Europe‘s Partner? 
Berlin, Weißensee Verlag, 1154–1160. –
http://www.urmila.de/UDG/Biblio/virtual_second_generation.pdf (2.02.2012).

G r e s c h k e, H. M. 2007: Bin ich drin? – Methodologische Reflektionen 
zur ethnografischen Forschung in einem plurilokalen, computervermittelten Feld. – 
Forum: Qualitative Social Research, 8, № 3, 
http://nbnresolving.de/urn:nbn:de:0114-fqs0703321 (22.09.2011).

G r ö n r o o s, C., V. A n d e r s s o n T h o m a s s o n 2011: Evolving the 
Human Acting Space through Digital Artefacts. A Study of the Facebook 
Phenomenon. Unpublished Bachelor Thesis. –
http://pure.ltu.se/portal/files/33226171/LTU-EX-2011-33182023.pdf (12.01.2012).

H a h n, H. P., A. H o r n b a c h e r, M. S c h ö n h u t h 2008: „Frankfurter 
Erklärung“  zur  Ethik  in  der  Ethnologie,  http://www.presse.dgv-
net.de/tl_files/presse/ethikerklaerungDGV.pdf (10.10.2011).

H a k k e n, D. 1999: Cyborgs@Cyberspace? An Ethnographer Looks to the 
Future. New York, Routledge.



H e r r i n g,  S.  C.  (Еd.)  1996:  Computer-Mediated  Communication. 
Amsterdam, John Benjamins.

H i n e, C. M. 2000: Virtual Ethnography. London, Sage.
H i n e,  C.  M.  2004:  Virtual  Ethnography  Revisited.  Paper  Summary 

Prepared  for  Session on Online  Research  Methods,  Research Methods Festival, 
Oxford, July 1st 2004, http://www.soc.surrey.ac.uk/christine_hine.htm (3.09.2011).

H i n e, C. M. (Еd.) 2005: Virtual Methods: Issues in Social Research on the 
Internet. Oxford, Berg.

H i n e, C. М. 2008: Virtual Ethnography. – In: The SAGE Encyclopedia of 
Qualitative Research Methods. London, Sage, 921–924.

H o u s t o n, M. 2008: Tracking Transition: Issues in Asynchronous E-Mail 
Interviewing.  –  Forum:  Qualitative  Social  Research,  9,  №  2,  http://nbn-
resolving.de/urn:nbn:de:0114-fqs0802116 (26.09.2011).

H o w a r d,  P.  N.  2002:  Network  Ethnography  and  the  Hypermedia 
Organization: New Media, New Organizations, New Methods. – New Media and 
Society, 4, № 4, 550–574. 

I s a b e l l a,  S.  2007:  Ethnography of  Online  Role-playing  Games:  The 
Role  of  Virtual  and  Real  Contest  in  the  Construction  of  the  Field.  –  Forum: 
Qualitative  Social  Research,  8,  №  3,  http://nbn-resolving.de/urn:nbn:de:0114-
fqs0703367 (26.09.2011).

J a n o w i t z,  K. M. 2011:  Netnographie.  Ethnographische  Methoden im 
Internet  und  posttraditionale  Vergemeinschaftungen.  12.  Tagung  der  Deutschen 
ISKO (International  Society  for  Knowledge  Organization)  Wissensorganisation, 
19.-21.10.2009,  Bonn,  http://www.klaus-janowitz.de/pdf/NetnoISKOText.pdf 
(14.11.2011).

J o n e s,  S.  (Еd.)  1997:  Virtual  Culture:  Identity  and Communication  in 
Cybersociety. London, Sage.

J o n e s, S. (Еd.) 1999: Doing Internet Research. London, Sage.
K a r c h m e r, R. A. 2001: The Journey ahead: Thirteen Teachers Report 

How  the  Internet  Influences  Literacy  and  Literacy  Instruction  in  Their  K–12 
Classrooms. – Reading Research Quarterly, 36, № 4, 442–466.

K e n d a l l,  L.  1999:  Recontextualizing  Cyberspace  –  Methodological 
Considerations  for Online Research.  – In: Jones,  S.  (Ed.).  1999: Doing Internet 
Research:  Critical  Issues  and Methods for  Examining the  Net.  Thousand Oaks, 
Sage, 57–75.

K e n d a l l,  L. 2004: Participants and Observers in Online Ethnography: 
Five Stories about Identity. – In: Johns, M. D., S.-L. Chen, G. J. Hall (Eds.). Online 
Social Research: Methods, Issues, and Ethics. New York, Peter Lang, 125–140.

K e n n e d y, T. L. M. 2000: An Exploratory Study of Feminist Experiences 
in Cyberspace. – CyberPsychology & Behavior, 3, № 5, 707–719.

K n o r r, A. 2011. Cyberanthropology. Wuppertal, Peter Hammer. 
K õ i v a,  M.,  L.  V e s i k  2009:  Contemporary  Folklore,  Internet  and 

Communitites at the Beginning of the 21st Century. – In: Kõiva, M. (Еd.). Media & 



Folklore.  Contemporary  Folklore  IV.  Tartu,  ELM  Scholarly  Press,  97–117, 
http://http://www.folklore.ee/rl/pubte/ee/cf/cf4 (18.01.2012). 

K o z i n e t s, R. V. 2002: The Field behind the Screen: Using Netnography 
for Marketing Research in Online Communities. – Journal of Marketing Research, 
39, 61–72. 

K o z i n e t s,  R.  V.  2010:  Netnography.  Doing  Ethnographic  Research 
Online. Sage Publications Ltd. 

K r e m s e r,  M.  1999:  CyberAnthropology  und  die  neuen  Räume  des 
Wissens. – Mitteilungen der Anthropologischen Gesellschaft Wien, 129, 275–290. 

K u j a t h, C. L. 2011: Facebook and MySpace: Complement or Substitute 
for Face-to-Face Interaction? – Cyberpsychology, behavior, and social networking, 
14, № 1–2, 75–78. 

L e e, R. M. 1993: Doing research on sensitive topics. London, Sage. 
L e h u, J.-M. 2004: Back to Life! Why Brands Grow Old and Sometimes 

Die and What Managers then Do: An Exploratory Qualitative Research Put into the 
French Context. – Journal of Marketing Communications, 10, № 2, 133–152. 

L e i s t e r t, O., T.  R ö h l e 2011: Generation Facebook. Über das Leben 
im Social Net. Bielefeld, Transcript. 

L e v i n s o n,  P.  1990:  Computer  Conferencing  in  the  Context  of  the 
Evolution of Media. – In: Harasim, L. M. (Еd.). Online Education: Perspectives on 
a New Environment. New York, Praeger, 3–14. 

M c A u l i f f e, D. 2003: Challenging Methodological Traditions: Research 
by Email. – The Qualitative Report, 8, № 1, 57–69. 

M a n n, C., F.  S t e w a r t 2000: Internet Communication and Qualitative 
Research. London, Sage.

M a r k h a m,  A.  N.  1998:  Life  Online:  Researching Real  Experience  in 
Virtual Space. Walnut Creek, CA, Altamira. 

M a r k h a m,  A.  N.  2004:  Representation  in  Online  Ethnographies:  A 
Matter of Context Sensitivity.  – In: Johns, M. D., S.-L. Chen, G. J. Hall (Еds.). 
Online Social Research: Methods, issues, and ethics. New York, Peter Lang, 141–
155. 

M a r c u s,  G.  E.  1995:  Ethnography  in/of  the  World  System:  The 
Emergence of Multi- Sited Ethnography. – Annual Review of Anthropology, 24, 
95–117. 

M a s t e n, D. L., T. M. P. Plowman 2003: Digital Ethnography: The Next 
Wave in Understanding the Consumer Experience. – Design Management Journal, 
www.dmi.org (26.09.2011). 

M e h o,  L.  I.  2006:  E-Mail  Interviewing  in  Qualitative  Research:  A 
Methodological  Discussion.  –  Journal  of  the  American  Society for  Information 
Science and Technology, 57, № 10, 1284–1295. 

M i l l e r, D., D. S l a t e r 2000: The Internet: An Ethnographic Approach. 
Oxford, Berg. 

M i t r a,  A.,  E.  C o h e n  1999:  Analyzing  the  Web:  Directions  and 
Challenges. – In: Jones, S. (Еd.). Doing Internet Research. London, Sage, 179–220. 



M u r r a y,  C.  D.,  J.  Sixsmith  1998:  E-Mail:  A  qualitative  Research 
Medium  for  Interviewing?  –  International  Journal  of  Social  Research 
Methodology, 1, № 2, 103–121. 

M u r r a y, C. D., B. Harrison 2004: The Meaning and Experience of Being 
a Stroke Survivor: An Interpretive Phenomenological Analysis.  – Disability and 
Rehabilitation 26, № 13, 808–816. 

N a k a m u r а, L. 2002: Cybertypes: Race, Ethnicity,  and Identity on the 
Internet. New York, Routledge. 

N E S H  2003:  National  Committee  for  Research  Ethics  in  the  Social 
Sciences  and  the  Humanities.  Guidelines  for  Research  Ethics  in  the  Social 
Sciences,  Law  and  the  Humanities.  National  Resarch  Institute,  Norway, 
http://www.etikkom.no/In-English/Publications/Internet-research-/ (7.10.2011).

N E S H  2006:  National  Committee  for  Research  Ethics  in  the  Social 
Sciences  and  the  Humanities.  Guidelines  for  Research  Ethics  in  the  Social 
Sciences,  Law  and  the  Humanities.  National  Resarch  Institute,  Norway, 
http://www.etikkom.no/Documents/English-publications/Guidelines%20for
%20research%20ethics%20in%20the%20social%20sciences,%20law%20and
%20the%20humanities%20%282006%29.pdf (3.10.2011).

N u n e s, M 1997: What Space is Cyberspace? The Internet and Virtuality. 
– In: Holmes, D. (Еd.). Virtual Politics. London, Sage, 163–178.

O ‘ C o n n o r, H., C. M a d g e 2001: Cyber-Mothers: Online Synchronous 
Interviewing Using Conferencing Software. – Sociological Research Online 5, 4, 
http://www.socresonline.org.uk/5/4/o‘connor.html (29.09.2011).

P e r s i c h i t t e,  K.  A.,  S.  Y o u n g,  D.  D.  T h a r p  1997:  Conducting 
Research on the Internet: Strategies for Electronic Interviewing. – In: Proceedings 
of  Selected  Research  and  Development  Presentations  at  the  1997  National 
Convention of the Association for Educational Communications and Technology 
(19th, Albuquerque, NM, February 14–18, 1997), Washington, DC, Association for 
Educational Communications and Technology, 279–284.

P u r i,  A.  2007:  The  Web  of  Insights  –  The  Art  and  Practice  of 
Webnography. – International Journal of Market Research, 49, № 3, 387–408.

R h e i n g o l d,  H.  2000:  The  Virtual  Community.  Revised  edition. 
Cambridge, MA, MIT Press.

R y b a s, N., R. G a j j a l a 2007: Developing Cyberethnographic Research 
Methods  for  Understanding  Digitally  Mediated  Identities.  –  Forum:  Qualitative 
Social  Research,  8,  №  3,  http://nbn-resolving.de/urn:nbn:de:0114-fqs0703355 
(29.09.2011).

S a d e - B e c k,  L.  2004:  Internet  Ethnography:  Online  and  Offline.  – 
International  Journal  of  Qualitative  Methods,  3,  №  2, 
http://www.ualberta.ca/~iiqm/backissues/3_2/pdf/sadebeck.pdf (30.10.2011).

S a m u e l s,  G.  M.  2009:  Using the  Extended  Case  Method to  Explore 
Identity in a Multiracial Context. – Ethnic and Racial Studies, 32, № 9, 1599–1618.



S e l w y n, N., K.  R o b s o n 1998: Using E-mail  as a Research Tool.  – 
Social Research Update, 21, Summer, http://www.soc.surrey.ac.uk/sru/SRU21.html 
(25.09.2011).

S h a r f, B. J. 1999: Beyond Netiquette: The Ethics of Doing Naturalistic 
Discourse Research on the Internet. – In: Jones, S. (Еd.). Doing Internet Research. 
London, Sage, 243–256.

S l a m a, M. 2001: Internet Chatting in Indonesia. A Matter of the Heart or 
Curhat. – Latitudes, 11. Denpasar – Bali.

S l a m a,  M.  2005:  Towards  a  New  Autonomy:  Internet  Practices  of 
Indonesian  Youth.  Austrian  Studies  in  Social  Anthropology on Southeast  Asia. 
Vol. 5. Wien, Oesterreichische Akademie der Wissenschaften.

S o l o m o n, M. B. 1996: Targeting  Trendsetters.  – Marketing Research 
Forum, 8, № 2, 9–11.

S t r ü b i n g,  J.  2006:  Webnografie?  Zu  den  methodischen 
Voraussetzungen einer ethnografischen Erforschung des Internet. – In: Rammert, 
Werner  und  Cornelius  Schubert.  Hg.  Technographie:  Zur  Mikrosoziologie  der 
Technik. Frankfurt a. M., Campus, 247–274.

S t y l i a n i et al. 2009: Styliani, S., L. Fotis, K. Kostas, P. Petros. Virtual 
Museums, a Survey and Some Issues for Consideration. – Journal of Cultural 
Heritage, 10, № 4, 520–528, 
http://linkinghub.elsevier.com/retrieve/pii/S1296207409000880 (22.09.2011).

T h e l w a l l,  M.  2009:  Social  Network  Sites:  Users  and  Uses.  –  In: 
Zelkowitz, M. (Еd.). Advances in Computers, 76. Amsterdam, Elsevier, 19–73.

T u r k l e, S. 1995: Life on the Screen: Identity in the Age of the Internet. 
New York, Simon & Schuster.

V i i r e s, P. 2005: Literature in Cyberspace. – Folklore: Electronic Journal 
of Folklore, 29, 153–174, http://www.folklore.ee/folklore/vol29/cyberlit.pdf.

W a l s t r o m,  M.  K  2004:  Ethics  and  Engagement  in  Communication 
Scholarship: Analyzing Public, Online Support Groups as Researcher/Participant-
Experiencer.  –  In:  Buchanan,  E.  A.  Virtual  Research  Ethics:  Issues  and 
Controversies.  Hershey,  PA:  Information  Science  Publishing,  174–202, 
http://www.irma-international.org/viewtitle/28299/ (29.09.2011).

W a l s t r o m, M. K. 2004а: “Seeing and Sensing” Online Interaction: An 
Interpretive Interactionist  Approach to USENET Support Group Research.  – In: 
Johns,  M. D.,  S.-L.  Chen,  G.  J.  Hall  (Eds.).  Online  Social  Research:  Methods, 
Issues, and Ethics. New York, Peter Lang, 81–97. 

W a l t h e r et al. 2009: Walther, J. B., B. Van Der Heide, L. M. Hamel, H. 
C.  Shulman.  Self-Generated  Versus  Other-Genks;  Erated  Statements  and 
Impressions in Computer-Mediated Communication. A Test of Warranting Theory 
Using  Facebook.  –  Communication  Research,  36,  №  2,  229–253, 
http://crx.sagepub.com/cgi/content/abstract/36/2/229 (20.01.2012).


